
LIVING WITH DIABETES
A CONTENT CASE STUDY



BACKGROUND

World Diabetes Day is an internationally celebrated global awareness campaign focusing on 
Diabetes melitus, held on 14 November every year. It was jointly introduced in 1991 by 

World Health Organization and International Diabetes Federation amidst concern over an 
escalating Diabetes epidemic. It is a significant day as it also marks the birthday of the man 

who co-discovered insulin, Frederick Banting.



CLIENT BRIEF

On the occasion of World Diabetes Day, Aditya Birla Health Insurance wanted to promote 
their 'Chronic Management Program' which protects a person by covering him from Day 1 

of Diabetes.



DEMOGRAPHICS

TARGET AUDIENCE

● Sex : Male/ Female

● Age Group : 25 +

● Location : PAN India (Tier 1, Tier 2 cities)

PSYCHOGRAPHICS

Working professionals

Prone to lifestyle related disease due to 
work stress, lack of proper diet and 
physical inactivity.



CAMPAIGN OBJECTIVE

PRIMARY OBJECTIVE

Create awareness about Diabetes and it's various aspects including symptoms, causes, 
medication and cost of treatment, thereby creating a need to provide for the same by 
purchasing Aditya Birla Health Chronic Management Program.

SECONDARY OBJECTIVE

Highlight USP s of the program by way of contextual integration in content pieces and 
ultimately drive traffic to brand website for detailed information. 



CAMPAIGN 
DESIGN



CAMPAIGN STRATEGY

We created a custom content destination on Indian 
Express, titled 'Living with Diabetes' which was 
aimed at educating audience about the killer 
disease and contextually promoting the brand's 
offering.

Campaign Duration : 1 month

Activity : Schematic population and promotion of 
multiple content pieces across Indian Express 
website and Social Media.

Content creation : We created a series of 4 
content pieces comprising of 3 articles and 
infographic, where every week one content piece 
was published and promoted.



CONTENT DISCOVERY AND PROMOTION

NATIVE PROMOTION

Each content piece populated on the hub was made discoverable and promoted natively via 
spots on IE homepage and inside pages.

Content hub made discoverable through tactical banner placement on the website homepage.

SOCIAL PROMOTION

Huge social media following of the official IE accounts on Twitter and Facebook leveraged to 
drive traffic to the hub and engagement on social channels.



CAMPAIGN
EXECUTION



DISCOVERY

Dedicated tab on Desktop and Mobile redirecting audience to the custom content 
destination. Brand logo was flashed when audience hovered their mouse over the 

dedicated tab on Desktop. 



CUSTOM CONTENT 
DESTINATION 

Click here to visit micro-site

http://indianexpress.com/brand/fight-diabetes/


The content destination hosted an infographic 
that built a case for increasing number of 

Diabetes cases in India.  

INFOGRAPHIC



The micro-site also hosted 3 articles which talked about early symptoms, lifestyle related 
changes and cost of treatment. Each article had a contextual brand integration with a 

hyperlink redirecting audience to the brand website. 

NATIVE ARTICLES



CONTENT PROMOTION ON WEBSITE

Each article was promoted for a period of one week across pages of Indian Express 
website on Desktop and Mobile 



CONTENT 
PROMOTION ON 
SOCIAL MEDIA

CONTENT PROMOTION ON SOCIAL MEDIA

Each article was promoted on official Indian Express Facebook and twitter 
accounts by way of Social link posts. 



CAMPAIGN
RESULTS



UNIQUE VISITORS 
AND PAGEVIEWS
The content destination received over     

6.1 lakh views and over 3.36 lakh 
unique visitors 



Click here to view article

http://indianexpress.com/article/business/sponsored-business/treating-chronic-diseases-requires-a-lot-more-than-hospitalization-know-the-cost/


Click here to view 
article

http://indianexpress.com/article/business/sponsored-business/9-of-indians-under-35-learn-they-have-diabetes-every-year-know-the-early-signs/


Click here to view 
article

http://indianexpress.com/article/business/sponsored-business/how-to-keep-diabetes-in-check-hint-its-all-in-the-lifestyle/


TO SUM IT UP....

TOTAL PAGEVIEWS ON 
HUB

6.1 lakh

SOCIAL MEDIA 
ENGAGEMENT

87

SOCIAL MEDIA 
REACH

37k

TOTAL UNIQUE 
VISITORS ON HUB

3.36 lakh
KEY STATISTICS



THANK YOU


