
STEM of Progress
A DIGITAL INITITATIVE IN ASSOCIATION WITH 

SHIV NADAR FOUNDATION



Campaign Objectives
Primary

To create awareness about STEM education and its applications in daily life, and encourage 
participation in this field of study

Secondary

Bring forth the initiatives being taken by Shiv Nadar Foundation to promote STEM education in 
India



Campaign Idea
Two fold approach:

Give a round up of the current situation of fewer students taking up STEM subjects and 
encourage a change by promoting its applications 

Engage with parents and teachers and urge them to explore STEM and create a conducive 
environment for children to encourage the same



Campaign Launched



Campaign Execution

Content promotedContent populatedContent hub created



Custom Content 
Destination 
Created
Ctrl+Click the image to visit

http://indianexpress.com/brand/shivn
adarfoundation/

http://indianexpress.com/brand/shivnadarfoundation/


Content Focus Areas

Current Scenario of low participation in STEM and its causes

Applicability of STEM for innovation and daily life

Encouraging parents to explore STEM with their children

Highlighting the importance of teachers and practical learning for STEM education



Content Populated

Reasons for low participation and why there should be 
encouragement for the same Infographic

Article



Content Populated

Applicability of STEM for innovation and in daily life

Article

Article

Video



Content Populated

Encouraging parents to explore STEM with 
their children

Video Series

Article



Content Populated

Creating a conducive environment for STEM education in school 

Video

Article



Content Hub Promoted On-Site

300x100 co-branded banner 
on desktop clicking out to the 

microsite 



Content Hub Promoted On-Site

300x250 co-branded banner 
on mobile clicking out to the 

microsite 



Content Promoted On Social Media



Campaign Evaluation
PERFORMANCE METRICS AND ANALYSIS

User visits 
and page 

views

Social media 
engagement

Measurable 
success 
metrics



UNIQUE VISITORS AND PAGE VIEWS
The content was highly well received by the our users

Source: Google Analytics

Page views committed: 1,000,000

Page views delivered: 1,074,625



High Engagement on the Site



High Engagement on the Site



Social Engagement

53k views

1.2k+ 
engagements

8.6k views



Initiated Conversations on Social Media

90+ Comments on 
the activity posts 



Campaign Engagement and Reach

TOTAL UNIQUE USERS ON THE HUB

0.32 M+

TOTAL PAGE VIEWS ON THE HUB

1.07 M+

9.1 K+

TOTAL SOCIAL ENGAGEMENTS

2.19 M+

TOTAL REACH ON SOCIAL MEDIA

KEY STATISTICS



Thank You


